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DEVELOPING SOCIAL ECONOMY IN SOUTH EAST EUROPE

TMHMA 1 - FENIKA ZTOIXEIA

TitAog mpdtaong

Nopltkd oToLXela Tou aLTOUVTOG

NouLko dvoua tou AlToUvtog

AtevBuvon

Xwpa

Emokomn

Huépa eyypadng

YrnieBuvoC poTAONG

AtevBuvon NAEKTPOVLIKOU
taxubpopeiou - Email

TnAédwvo

AETMTOUEPELEG TPATEYKOU AOYOpLOGILOU TOU ALTOUVTOG




TMHMA 2 - TNEPITPA®H THZ NPOTAZHZ

(A) YnoBabpo tng npodtaong (to péytoto 2.000 XapaKTpeg)

MNapakaAw meplypAPTe TO EVAPKTAPLO ONUElD TNG MTPOTACHG 0AG:

Molog elvat o attwy; Mol eival n melpa cag ocov adopd SpactnELOTNTEG OXETIKEG HE TNV KOWWVIKN

ETUXELPNUATIKOTNTA KAL TNV KOWWVLKI OLKOVOUIQ;
MNwg yevvnBbnke n W0€a oag, mwg tn cuAAGBate;
Mool elval oL HOKPOXPOVOL OTOXOL 0AG KAl OL OTPATNYLKES TNG TPOTEWVOLEVNG KowwVIKAG Emtxelpnong;

Moleg elval rj Ba eivatl ot emionuol cUVEeoHOL TNG TTPOTEWVOUEVNC KOWWVIKAG oag ETixelpnong Ue TV TOTIKN
ExkAnola ) tnv KAPITAZ;

(B) Neprypadn tneg npdtaong (to péyloto 2.000 xapaktripeg)

MapakaAw mepypdPte TOUG 0TOXOUG TNC TPATAONC 0ag Kat TG BAokEC SpactneldTNTEG/OPATELS KOl OTPATNYLKEG
TIPOKELEVOU va eTITELXBOUV OL OTOXOL AUTOL.

NapakaAleioBe va Steukplvioete mOTe Kal e Tola popdn Ba eyypadel voulua n Kowwvikn oag Emixeipnon.

(F) ) AvéAuon tng ayopdg kal Tou avraywviopol (to péyloto 2.000 xapaktipeg)

MNapakaAw avaAloTe TIG AVAYKES TNG AyopAs KAl TOU QVTaywVIoOHOU OTOV TOHE 0ag () TNV EpPLOXN 0ag):

Me Tolo TPOTO avaAUoATE TIC AVAYKES TNG ayopdc OTnV MEPLOXN 0a¢ (i OTOV TOUEQ 0OC — QUTO TIPETIEL val
OleUKPLVLOTEL ylatl n A&EN area xpnolUoMOLElTOL KAl e TouG SUO TPOTIOUG KAl OTNV TIPOKELUEVOU TiEpIMTwon Ba
umopovoav va Talplalouv kat ol 6Vo) 6oov adopd T TPOIOVTA N TG UMNPEGCIEG TOU OKOTEVETE va
TIPOODEPETE;

Yrapxouv AANEG TTOPOLOLEC ETILXELPHOELG OTNV TIEPLOXN 0O (1) OTOV TopE 0ag); Av val, TOoeg kal TL eldoug;
Ye mola LA ipoodépouy ta ayabd / Tig uTtnpeaieg Toug;

Mowa Ba gival n dtadopd avapeoa ot SIKEC oag eMXeLPAOELC / mpolovta kat ta Sikd Toug doov adopd thv
TLUA KOL/ A TNV TTOLOTNTA;

Molog eival o 0ToX0¢ (MEAATEG) TWV UTMNPECLWV 1 TWV TIPOLOVTWY 00,

(A) Avaduon tng Owovoukng Enidpaong (to péyloto 2.000 xapaktripeg)

NapakaAw mpoodlopiote Ta TMPOBAETIOUEVA OLKOVOULKA OGEAN TIOU UTMOPE(TE va EMITUXETE HE TNV MPOTACH 0ag,
nipoomaBwvTag va elote 060 To Suvatov akplBeotepol. EldikdTeEpQ:

E€nynote mwg autA n xopnyla / emévduon Ba emloTpePel TNV Evapen TN MPOTELWVOUEVNG EMIXEIPNONAC 0OC..

E€nynote mw¢ Ba emavenevduoete omolodnmote evbexouevo odehog mou Ba Snulovpynbel amd TNV
ETILYOPAYNON QUTH.



e [leplypaTe TO XPOVIKO TAQICLO UECQ OTO OTOlo N ETIXEIPNON COG UMOPEl va KATAOTEL auTooUVTNPOUUEVN (1
OE TIOLO €M{NES0 / TOCOOTO AUTOOUVTNPNONG MIOTEVETE OTL Unopel va dtaoet n Kowwvikr oag Erxeipnon).

(E) Avé\uon EpmAekopévwy (To péyloto 2.000 xapaKTipes)
Molol elval oL epmAeKOpEVOL 0TNV UAoTIolNoN; MEe TToLOV TPOTO Ba TOUC XELPLOTE(TE;

MeplypAPTe TN OXEON COC LE TOUG EUTIAEKOUEVOUC: EMWOEAOUUEVOUG, CUVETAIPOUC, SLAUOPPWTEG TIOALTIKNG, AANOUG
dopeig xpnuatodotnong, MME. EEnyrote emiong mola elval n €UmAOKH Kat 0 pOAOG TG TOTkNG EkkAnoiag.

(2T) AvéAuon tng Kowwvikng Enidpaong (to péyloto 2.000 xapaKTAPES)
MapakaAw TEPLYPAPTE TO YEVIKO KOWVWVLKO QVTIKTUTIO TNG TPOTACHS OAG.

ElbIkOTEPQ, TPOOTIABNOTE VA €VIOTICETE TOLO. KOWWVIKA 0dEAN Ba €xeL n KOWOTNTA oag, oL enmwdeloVpevoL, oL
TEEAATEG KOL N opyAvwaon amod Tnv mpotaon avth (0nwg elvat: n evioxuon twv avBpwnwy, n amacxoAnon euAAWTwY
ouadwy, N CUUUETOXA TWV EUTAEKOUEVWY, N SnuLloupyia oXECELS, Kol AAAQ).

(Z) Zrpatnykég Marketing (to péyioto 2.000 xapaKtipeg)

Av elval ebIKTO, mapakaAw €nyrote TOLEG €lval ol HOPdEC TWV KAVAALWY ETUKOWWVIAG KAl TOU OXETIKOU KOOTOUG
(Sladnuion, mpowbnon, marketing) Twv UTINPECLWY 1 TWV TTPOTOVTWY CGAG.

(H) Xpovikn SLapKeLa tng mpdtaons Kal XpovoSLaypapa
H xpovikn SLdpkela Tng mpoTaong AUuThG elvat............... UNVEC.

Mapadetyua Xpovodiaypduuatoc:

Apaotnplotnta Mnvag 1 Mnvag 2 Mnvag 3 Mnvag 4 Mrvag 5 Mnvag 6

Apaotnpotnta 1.1 ... X X




SECTION 3 - BUDGET AND BUSINESS PLAN

(i) Budget
Please clearly identify the costs of the proposal, briefly explaining the reason for these costs (see example).

Please attach a pro-forma invoice for any cost above 2.000 EUR.

Example of Budget lines:
Type of expense Nr. and type of units Total cost Justification
x Cost per unit
E.g. Wheat seeds 2 tons of wheat seeds 1.000 EUR 2 tons of seeds to be

« 500 EUR planted in the 5 hectares of

land of the agricultural
social enterprise

TOTAL AMOUNT REQUIRED

(j) Business plan

Please attach to this Application form also a Business Plan of your new Social Enterprise, if any.

Applications to be sent via email by January 31%, 2018 to

project.elba@gmail.com and svlachos@caritas.gr



mailto:project.elba@gmail.com
mailto:svlachos@caritas.gr

