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TMHMA 2 - NMEPITPA®H THz NPOTAZHZ

(A) Tevikn mepypadn twv udlotauevwy Kowvwvikwv Emixelpnoewv katl tou Yrnopadpou tng mpotaons (To PEyLoTo
2.000 xapaktipeg)

MNapakaAw mapouoldote cuvtopa tnv Kowwvikn oag Emixeipnon kat tnv mpotaon oag. ElSikotepa, mopakoAw
TepLypAYTE:

Nwg dnuloupynbnke n Kowwvikn oag Emyelpnon, mote kataypadtnke KAl UTO TTOLA VOULKH Hopdn;

Yrndpyxel kamola emionun cuvdeon Tng Kowvwvikng oag Emyelpnong Ue tnv Tomikn EkkAnota tng KAPITAS;
Moleg eivat oL Bacikég oag 6paoTNPLOTNTEC KAl AELTOUPYLES, TTola amoTEAEoUATA £XOUV eTLTEVXDEl UEXPL TWPQ,
MototL elval oL LaKPOXPOVOL OTOXOL KO OTPATNYIKEG TNG KovwVIKAG oag Emixeipnong;

Mola eival n Twpvn kataotaon Tng Kowwvikng oag Emixelpnong; Elval n Kowwvikn cag Emyelpnon Buwotun n
O€ TIOLO TT0C0OTO TN Bewpelte Buwotun; Av AdBeL oTrpLEn, TTOLO lval TO TOCOCTO TNG EEWTEPLIKAG UTIOOTAPLENG
Tou xpetaletal kat mola kKedpahala uTtootnPl{ouv aUTO TO OTOoLXElD

(B) Mepypadn) tng mpdtoong (to péyloto 2.000 XopaKTrpeg)

MapakaAw TePYpAPTE TOUG OTOXOUG TNG TPOTACNG 0OC KAl TIC PBACIKEC 5pAOTNPLOTNTEC/SPACELC KAl OTPATNYLKEC

TIPOKELUEVOU va eTIITELXBOUV oL oTOXOL auToL.

(r) Avé\uon tng ayopdg kat tou avrtaywviopou (to péyloto 2.000 xapaktrpeg)

MNapakaAw avalloTe TG AVAYKES TNG AyOopAg KoL TOU OVTAYWVIOHOU OTOV TOUEQ Oag:

MEe TIolo TPOTO AVAAUCATE TIC AVAYKES TNG AyopAg OTOV TOUEN 0aCg 600V adopd Ta TPoidvTa A TG UTtNPEGIEG

oag;
Yridpxouv AANEC TTOPOLOLEG ETILXELPHOELG OTOV TOUEQ 0ag; Av val, TOOEC;
Y& mota T mpoodépouy ta ayadd / Tig uninpeaciec Toug;

Elval avtaywVLIoTIKEG OL TILEG 0aG 0€ OUYKPLON UE TLG TTAPOUOLEG ETILXELPNOELG OTNV TIEPLOXA 0ag (1 oTOoV TopEQ
00K)

Yrdpxet kopio Stadopd PETAED Twv SIKWV 0O KL TWV SIKWV TOUG TIPOoiOVIWY / ulnpectwy 6cov adopd tnv
nowoTnTa;

Molog elval o 0ToOX0C (MEAATEC) TNG UTINPECLAC } TOU TIPOIOVTOG 0O,

(A) Avaduon tng Owovoukng Enidpaong (to péyloto 2.000 xapaktrpeg)

MNapakaAw mpoodlopiote Ta TMPOBAETIOUEVA OLKOVOULIKA OGDEAN TIOU UTMOPE(TE va EMITUXETE UE TNV TPOTOON 0OC,

ipoomaBwvTag va elote 0660 To Suvatov akplBeotepol. EldikoTepa:

E€nynote nwg n enévduon / emiyopnynon Ba emnpedoel tnVv enixelpnon oag (6oov adopd TNV avamtuén g
TAPAYWYNG, TNV HELWON TWV TIHWY, TLG VEEC TIPOCANPELG, TNV EMEKTACN OTNV AYOPA ] KATL AANO).



e Efnynote nwg Oa emavemevbloete omolodnmote evdexouevo odehog mou Ba dnuoupynbel amd TNV
ETILYOPNYNON QUTN.

(E) Avé\uon Epmekopévwy (To peéytoto 2.000 xapaktripeg)
Moot elvat ot epmAekoOUeVOL TNV UAOTIolNGN; Me ToLoV TpOTIo Bl TOUG XELPLOTE(TE;

MNeplypdPte TN 0XEON OQAG LE TOUC EUTAEKOEVOUG: EMWPEAOUEVOUC, CUVETALPOUC, SLAUOPPWTEC TIOALTIKAG, AAAOUG
dopeic yponuatodotnong, MME. E€nyriote emiong mola elvat n UmAOKH Kol 0 pOAOC TNG TOTKAG EkkAnolag.

(ZT) AvaAuon tng Kowwvikng Enidpaong (to péytoto 2.000 XopoKTrpeg)
MopakaAw TEPLYPAPTE TO YEVIKO KOWVWVIKO QVTIKTUTIO TNG MPOTACH G 0AG.

ElbkOTEPQ, TPOOTIAONOTE VA €VTOTIOETE TIOLO KOWWVIKA O0dPEAN Ba €xel n KOwOTNTA oag, oL emwdeAOUEVOL, Ol
TEEAATEG KOL N opyAvwaon amod Tnv mpotaon avth (0nwg elvat: n evioxuon twv avBpwnwy, n amacxoAnon euAAWTwY
ouadwv, N CUUUETOXA TWV EUTAEKOUEVWY, N Snuloupyla oXEOELG, Kal AAAQ).

(2) Zrpatnywkég Marketing (to péyloto 2.000 xapaKtipeg)

Av elval edpikto, mapakalw Enynote TOLEC lval oL HOPDEG TWV KAVAALWY ETLKOLVWVIAC KAl TOU OXETIKOU KOOTOUG
(6ladnuion, mpowbnaon, marketing) Twv UTINPECLWY 1 TWV TTPOTOVTWY CAG.

(H) Xpovikn] SLapkeLa TnG mpoTtaons kol XpovoSitaypoio.
H xpovikn Slapkela Tng mpdTacng autng ivat............... LLNVEG.

Mapadetyua Xpovodiaypduuatoc:

Apaotnplétnta Mrvag 1 Mrvag 2 Mnvag 3 Mnvag 4 Mrvag 5 Mnvag 6

Apaotnpotta 1.1 ..... X X




TMHMA 3 - NMPOYNOAOTIZMOZ KAI ENIXEIPHMATIKO 2XEAIO

(i) NpoUnoAoylopog

Mpooblopiote pe cadnvela To KOOTOG TNG MPOTAONG, €ENYWVTAC €V cuVTOWla Tov Adyo Twv damavwy autwy (BAéne
napadelypa).

Ermouvaldte éva tipoAoyLo pro-forma yla omolodnmote KOotog avw twv 2.000 EUR.

Mapadelyua ypauuwv mpolunoloyiouou::

Eidog 6amavng Ap16. kaL Tov YUVOALKO KOOTOG ArtioAdynon
TUMOG povadwv

x Kéotog ava

povada
M.x omopol oltaplol 2 Tovol omopwv | 1.000 EUR 2 TOVOUG OTIOPWV TIPOG
oltapLov dUuTEUON O€ 5 EKTAPLA VNG
« 500 EUR NG YEWPYLKAC KOWWVIKAG

ETXEPNONG

2YNOAIKO ANAITOYMENO MN0Oz0

(1) Emuyetpnpatikd axédlo

MNapakaheioBe va emouvaete otnv napolvooa aitnon éva Enyepnuatikd Ixedlo tng Kowwvikng oag
Erxeipnong, edv umapyet.

AR OELG TTpoG artooToAr) Héow nAektpovikoL Taxudpopeiou, wg tig 31 lavouapiou 2018 oto
project.elba@gmail.com and svlachos@caritas.gr
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